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Ava Community Energy
Brand Collateral

When Ava Community Energy, a Bay Area 
based Community Choice Aggregation,  
came out with a full rebrand in 2023, 
Celery was tasked with rolling out the new 
brand to the public. We refreshed dozens 
of documents and assets into the new 
branding, as well as launched an online 
and outdoor ad awareness campaign to 
familiarize the public with their local clean 
energy company.

Creative Director: Brian Cox 
Designer: Alexandria Troup



Mission Magazine
Print

A biannual publication containing 
poetry by Mission High School 
students in an ongoing program  
with 826 Valencia. Printed in black 
and white.



Equity in OC
Web, Brand Collateral, Infographics 

A nonprofit working to close the gap in 
health outcomes across Orange County, 
Equity in OC tasked Celery Design with 
identity, web design, and a number of 
informational Population Overviews. 
Based on the previously created identity, 
I assisted in web design as well as 
overviews that included a number  
of charts and infographics. 

Senior Designer: Christopher Paguio 
Designer: Alexandria Troup
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Orange County at a Glance
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Orange County at a Glance
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The United States (U.S.) Census 
Bureau collects racial data according 
to guidelines by the U.S. Office of 
Management and Budget (OMB), 
and these data are based on self-
identification.

Racial categories in the census survey 
reflect a social definition of race in 
the U.S. It is not an attempt to define 
race biologically, anthropologically, or 
genetically. Also, categories of race 
include national origin or sociocultural 
groups. People who identify their 
origin as Hispanic, Latino, or Spanish 
may be of any race.

About the Topic of Race (census.gov)

Source: 2020 Decennial Census
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Built Environment and Social Context

Social Isolation/Loneliness
Loneliness is the feeling of isolation, not belonging, or lacking 
companionship. Social isolation and loneliness can occur for many 
reasons, including, but not limited to, language barriers, immigration 
status, health conditions affecting mobility or cognition, depression, 
and lack of social support. These factors can lead to depression, 
self-neglect, and increased diagnoses of chronic conditions.

Loneliness in older adults can lead to other risk factors that may 
increase health concerns and early death within this population. 
According to the National Academies of Sciences, Engineering, 
and Medicine (NASEM), more than one-third of adults aged 45 
and older feel lonely, and nearly one-fourth of adults aged 65 and 
older are socially isolated. Older adults are also at increased risk 
for loneliness and social isolation because they are more likely to 
live alone, experience the loss of family or friends, or have chronic 
illness and/or hearing loss. In Orange County in 2019, 22% of adults 
aged 65 and older lived alone and may be at risk for social isolation.

In Orange County, close to 100,000 older adults live alone. The 
loneliness score (as reported by AARP*), which measures how left 
out or isolated a group feels, is slightly higher than the national 
average. This is a public health concern because higher scores 
indicate greater feelings of isolation and because social isolation and 
loneliness can increase a person’s risk of death. Loneliness has been 
linked to a greater risk of heart attack, metastatic cancer, stroke, 
depression, dementia, and neurodegenerative diseases. Research 
from UCLA shows that lonely adults are 25% more likely to die 
prematurely. Also, older adults who are lonely die at twice the rate as 
those who are socially connected. Chronic loneliness was associated 
with higher numbers of chronic illness and higher depression scores.

Built Environment and Social Context

Social Isolation
Percent of population 50 or above in 2022

Source: Report on Aging in Orange County 2022
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Economics and Education

Economics and Education (continued)

For older adults on a fixed income, the growing cost of housing, 
medical, and other basic expenses presents a challenge and often 
results in worsened physical and mental health.

Of the 239,853 older adult-occupied housing units, 75.9% are 
owner-occupied, and 24.1% are renter-occupied. According to the 
American Community Survey, Orange County has a large proportion 
of households with older adults. With an estimated total of 
1,044,280 households, the proportion of older adults is as follows:

• 9.5% (99,207) are individuals aged 65 and older who live alone

• 42.4% of all households in Orange County (442,385) have at least 
one person who is aged 60 and older

• 48.2% (143,210) of non-family households have at least one member 
who is aged 60 and older

• Of the 297,117 non-family households, 33.6% are 65 and older who 
lives alone 

is disabled (81.9%).” According to the 2022 Point-in-Time Count 
Summary of United to End Homelessness, 5,718 homeless people 
were in Orange County, and 3,057 of them were unsheltered. Of 
these homeless individuals, 718 were adults aged 62 and older, and 
300 of them were unsheltered.

Racial and Ethnic Differences in  
Economic Security

Single Asian older adults have lower rates of economic insecurity 
(5.2%) when compared to Asian older adult couples (12.8%). Black 
single older adults face higher rates of economic insecurity (16.4%) 
when compared to Black older adult couples (7.6%). Latino single 
older adults and older adult couples have similar rates of economic 
insecurity (14.4% and 14.2%, respectively). These are higher than the 
rate of other racial/ethnic groups and the overall rate (9% and 9.6%, 
respectively). White single older adults and older adult couples have 
similar rates of economic insecurity (7.6% and 6%, respectively) that 
are lower than the rate of other racial/ethnic groups and the overall 
rate (9% and 9.6%, respectively).

Households by Type
For 2020

Source: 2020 American Community Survey 5-year Estimates
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Homelessness Among Older Adults
From the 2018 CES Point-in-Time Count: “In 2015, the median age of 
the homeless population within Orange County was 50 years, which 
is higher than the county median age of 38.3, indicating an aging 
trend in homelessness in the county. Currently, older adults make 
up about 7.1% of the homeless population, and much of this group 



Buzzword
Logo 

Buzzword, a sustainability and ESG 
reporting consultancy, asked for an 
updated version of their previous 
bee logo. Using an infinity symbol to 
represent sustainability, I created a 
more elegant and refined icon paired 
with a new wordmark font.

Previous 

Updated 



Deliver!
Event Branding 

Our team worked to bring to life 
an internal event celebrating the 
employees of Edged, an efficient  
data center company. Using existing 
brand colors and a modular logo, we 
created a series of modular patterns 
used throughout the event that 
represent the people that are the 
building blocks of Edged. The patterns 
were then applied to various banners, 
presentations, and animated.

Creative Director: Felicia Reyes 
Designers: Daniela Rodriguez,  
Alexandria Troup, Kennan Choy



Kodomochi
Logo 

Kodomochi is an imagined mochi 
(Japanese rice cake) shop where 
everyone is encouraged to play and 
build their own ‘mochi monster’. 
The name is a combination of the 
Japanese words ‘kodomo’ (child) 
and ‘mochi’, connecting the ideas of 
playing and creating as a child would. 
The iconic sticy and stretchy texture 
of mochi is reflected in the logo that 
also doubles as a smile. Colors are 
taken from traditional mochi flavors, 
and rounded, organic forms reflect  
the shape of hand-molded mochi.



Emoji set
Icons

A set of emojis that can be used 
between two people to better 
facilitate conversation about negative 
feelings when words are too difficult. 
After conducting a survey with 
hundreds of responses, I learned 
people wished to communicate two 
things when they are struggling: “How I 
am feeling” and “What I want you to do 
for me.” Based on the data I gathered 
I created an emoji set with a variety of 
emotions and accompanying symbols. 
Many of the symbols have to do with 
the location of the person, physical 
touch, or verbal/text communication.

The final key to using this emoji set is 
the inclusion of modifier symbols to 
connect the emojis together as if they 
were language. By combining both 
the emotions and symbols with these 
positive/negative indicators, a deeper 
meaning can be understood than just 
using the emoji alone.

+



The Cake of my 
Dreams
Poster Series, Book 

If you could have your dream cake, what 
would it look like? 826 Valencia partnered 
with local Mission District bakery to 
display excerpts of creative student 
writing about their dream cakes. I cooked 
up a series of posters to hang on the wall 
inside of the baker, using acrylic paint 
drips and real sprinkles that mimic the 
fun textures and colors of sweet treats. 
I also had the opportunity to bake the 
writing into a little book so that each 
student could take home a piece. The 
end result was pretty sweet and a lot  
of fun to make!



Moco and the Mushroom
Illustration, Book Design

A children’s book I wrote and 
illustrated. All illustrations are hand 
cut from paper and photographed to 
show dimension.



826 Valencia Book
Illustration

Book illustrations for San Francisco 
based children’s education nonprofit 
826 Valencia.



36 Days of type
Illustration

Illustrations based on the 36 Days of  
Type challenge on Instagram.


